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Millets are ancient Super grains and the reservoirs of nutrition for a better health. Millets are the important food and fodder
crops in semi-arid regions and are predominantly gaining more importance in a world in the recent years. Foxtail millet is one
of the important minor millet, it has higher quantities of protein, fat and fibre compared to other major cereals. It is also a rich
source of calcium and iron. The amino acid profile is balanced and the dietary fibre content is very high compared to other
major cereals. The higher quantity of dietary fibre is helpful in the management of diabetes. These properties of the foxtail
millet made the present consumers attracted towards the consumption of millets. The Consumer behaviour as an area for
exploration as always been interesting and important due to rapidly changing consumers’ taste and preferences, perception,
attributes etc. The major factors considered while purchasing millet products were it was consumed as staple food by default.
Seasonal consumption was more i.e., during festival season and malt consumption was more during the summer season.
Nutritional content was another factor which is influencing the purchaser because of the health consciousness of the
consumers and they had some awareness about the nutritional benefits. Most of the consumers purchase the millet products
on monthly basis and remaining purchase them fortnightly or whenever needed.

KEY WORDS : Millets, Consumer preference, Perception, Fibre

How to cite this paper : Amarapurkar, Shreya and Banakar, Basavaraj (2017). A case study of consumer preference towards foxtail millet
products. Internat. J. Com. & Bus. Manage, 10(2) : 267-270, DOI: 10.15740/HAS/IJCBM/10.2/267-270.

ABSTRACT

Received : 24.06.2017; Accepted : 30.09.2017

Correspondence to:
SHREYA AMARAPURKAR, Department of Agribusiness
Management, College of Agriculture, University of Agricultural
Sciences, DHARWAD (KARNATAKA) INDIA
E mail: shreya.amarapurkar@gmail.com

Authors’ affiliations:
BASAVARAJ BANAKAR, Department of Agribusiness Management,
University of Agricultural Sciences, DHARWAD (KARNATAKA) INDIA

MEMBERS  OF  THE  RESEARCH  FORUM

A CASE STUDY

International Journal of Commerce and Business Management
Volume 10 | Issue 2 | October, 2017 | 267-270

DOI: 10.15740/HAS/IJCBM/10.2/267-270
 Visit us : www.researchjournal.co.in

IJCBM
 e ISSN–0976–7940

Click www.researchjournal.co.in/online/subdetail.html to purchase.


